Universities today are engaging constantly-connected Millennials through social media. Use of Facebook, YouTube, Twitter, blogging, and podcasting have all experienced double-digit increases on campus in the last year. Students are checking out universities through student-run blogs, and recruiters are checking out students on Facebook and LinkedIn. 
The Net Generation
In her article appearing in The Teaching Professor, August/September 2009, Dalton State College psychology professor Christy Price makes the following observations:
“…the ideal learning environment was Millennials’ preference for a variety of teaching methods, as opposed to a “lecture only” format.”
“Respondents thought professors who involved them in class with a variety of methods (not just lecture) as more connected to millennial culture.”

Rapid Increase in the Use of Social Media
A study at the University of Massachusetts, Dartmouth Center for Marketing Research, reports that 100% of universities use social media today to communicate with students, up from 61% in the 2007–2008 academic year. Most universities have Facebook and Twitter accounts. The study reports these increases:

University Recruiting Through Social Networking 
[bookmark: _GoBack]Universities that are trying to entice top students are reaching out through social media and new communication tools. The Dartmouth study ranks the following forms of social media as the most prevalent. 

Social Media Benefits for Students
Technology can be used to reach the Net Generation in an effective way. They consider technology a natural way to pursue their education, to study, and to perform classroom activities. 

